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Retail is projected to be 
the 
highest growing sector in the next five years
. This sector is rapidly transforming, with the current 
players and new entrants preparing 
to explore the market
. Momentous growth is
 expected in the organized retail sector due to the rapidly
 increasing
 consumer demand and availability of real estate.

Moreover,
 owing to the increase in reach of media
, high disposable income,
 and availability of a variety of brands and services, consumers 
have become more aware, 
and are seeking only the best. 
As a result, brands as well as their retailers need to expand further in order to provide the right combination of price, product differentiation, experience,
 and services to consumers.

About 200 new malls
, 1400 supermarkets, and 
400 departmental stores are currently under construction. Several retailers are approaching with huge investments. Most predictions are that this sector might 
touch US$ 500–700
 billion by the year 
2012.

Over the 
next few years,
 India will witness many retail businesses
 gaining critical mass as growth in the industry expedite, driven by the major aspects such as availability of quality real estate and mall management practices and consumer’s
 preference for shopping in
 new environments. 

Future Concerns
:
· No difference among the malls. This can be possibly countered by looking at specialization
.
· Few 
inventory turns and availability of stock. Retailers need to enhance their operations to resolve this. [Remark 1]

· No integration and coordination in operations of retailers and suppliers. Efficient inventory practices followed in the auto and auto-component industries can be
 implemented for efficient supply chain management.
· No  supplier responsibility, in terms of delivery schedules and delivering the accurate quantity ordered. [Remark 2]

· Sales
 tax laws: retailers have state-level procurement and storage leading to maintenance of  higher inventories. VAT has brought slight relief
. 
· Major gaps in areas of supply chain and customer relations adopted by merchandising, facilities management, and vendor development: Proactive training is essential for addressing
 these developmental areas.
Remark 1: Note that the original sentence was unclear and has been revised for clarity. Please check for any change in the intended meaning.
Remark 2: Note that unlike the other points, this point lacks remedial measures. Please check and revise for consistency. 
※ 此編輯範例中的註解僅幫助您理解我們的檢查項目，實際的編輯文稿並不包含註解；需要說明時，我們會使用� HYPERLINK "http://www.enago.tw/117.htm" ��Tags與Remarks�來表達所做的修訂














�語言正確性: 


加上 “projected”之後，資訊的流暢度也增強了 


�文法:


最高級形容詞前要加上冠詞


�語言正確性:


 “the next” 在學術性文件中比較正式


�打字錯誤


拼字錯誤已刪除


�文法:


正確的動詞型態 (“preparing”) 已於此使用


�文法:


因為 “market” 已使用於商業內容中，所以須加上定義冠詞 


�文法:


使用單數動詞 “is” 已符合單數主詞 “growth.”


�文法:


“rapid” 形容形容詞“increasing;” 所以字尾 “-ly” 已加上


�打字錯誤


拼字錯誤已修正


�標點符號:


遺失的逗號已於介紹轉換詞後加上


�語言正確性:


不正式的英文已用正式英文取代，以符合學術文件


�英文格式:


我們依循美式英文，因此連續逗號已加上


�文法:


“consumer”已更正為 “consumers;” 這樣在文法上才正確


�標點符號:


逗號已加入，讓句子保持清晰度


�英文格式:


我們依循美式英文，因此連續逗號已加上





�語言正確性:


"there are"並非完全錯誤，但是一個較具意義的主詞可以讓句子更有活力


�語言正確性:


與 “and” 意義相同的符號已改為文字“and”，這樣較符合學術專業





� 語言正確性


‘might’在這較“shall”符合要表達的機率性 





�格式:


正確的符號已新增使用於“US$ 500–700 billion”之中





�文法


不正確的介詞已移除





�標點符號:


遺失的句號已補上





�文法:


當 “next”在 is used before “few years/decade/century” 之前時，必須要在之前加上冠詞“the”





�標點符號:


此處在介詞片語後需要逗號





�打字錯誤


已校對拼字錯誤





�標點符號:


此字需要所有格符號





�文法


正確的介詞已經補上





�間隔確認:


不必要的空格已刪除


�標點符號:


分號已經用句號取代，在此完成要點的說明


�語言正確性:


已選用符合文法的用字


�語言正確性:


 remark 這裡提醒作者在變換句型結構後要注意內容立意是否改變





�文法


遺失的主要動詞已加上，這樣在文法上才通順





�格式與一致性: 


已告知作者對於內容的呈現並不一致





�格式與語言正確性:


 每一要點開頭為大寫，因此已做一致性修正





� 語言正確性:


這裡的用詞已轉換成較符合文件的調性





�語言正確性:


這裡的用詞已轉換成較符合文件的調性
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